


GRAPHIC DESIGN

PRINT

In your local church context, you will likely have opportunities to design for event

flyers/posters, the church bulletin, church newsletter, and more.

Church
Website

MOBILE

There's a variety of graphic design applications for mobile, but the one you'll

probably run into the most is social media.

WEB

Website design has some intricacies versus print and mobile, but there are also

many shared foundational principles of good design.
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1he Messenge?

ALL ABOUT
HIERARCHY

Hierarchy is one of the most important
things to consider when you are seeking to
communicate effectively with a design. After
all, the art with which information is placed
together in a design is the essence of graphic
design. Ask yourself: What information

included here is the most important?

Here are a few tools to consider when it

comes to visual hierarchy.

PLACEMENT/POSITION

Readers follow predictable patterns when looking at designs,

but positioning elements strategically can guide their eyes.

SIZE/SCALE

Size is an excellent tool to designate the most important part

of a design, overriding other conventions.

COLOR/CONTRAST

Using color or other properties to draw a contrast between

different elements can be quite effective to guide attention.

PATTERN/DIRECTION

The relationship between elements of your design tells a story.

Create unexpected patterns or directions to designate importance.
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EXAMPLES of VISUAL HIERARCHY

% creative '

SCALE

In hieratic scaling, the most
important information is the

largest element in the design.

Lesser information is scaled
down.

©2019 Alvalyn Lundgren.

HEADLINE

CONTRAST

The more difference there is
between light and dark colors,
the more something will
advance visually and we'll see
it first. Shape contrast

is also used. For example, the
HEADLINE stands out due to
its complex shapes.

HEADLINE

DIRECTION

Elements that are aligned
differently from the majority
of will stand out visually. If 3
design is mostly horizontal in
stress, tall, vertical or diagonal
shapes will be noticed first.

HEADLINE

POSITION

Position on the page creates

an automatic hierarchy. The most
important position when reading
left to right is the upper left
quadrant. The next most
important is the lower right
quadrant., Then upper rignt, and
least is lower left.



The Young Vic is thriving
but the building is falling down

Join us and help rebuild our theatre

To make a donation call us now
on 020 7922 8400 or give online
at www.youngvic.org







http://lineaforma.com/designing-for-the-short-attention-span-era/ ™%
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6 PRINCIPLES OF VISUAL HIERARCHY

https://99designs.com/blog/tips/6-principles-of-visual-hierarchy/

CAPTURE ATTENTION WITH VISUAL
HIERARCHY

https://alvalyn.com/capture-attention-with-visual-hierarchy/

12 VISUAL HIERARCHY PRINCIPLES
EVERY NON-DESIGNER NEEDS TO KNOW

https://visme.co/blog/visual-hierarchy/



COLOR THEORY
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Primary Colours
3 pigment colours that can
not be mixed or formed by
any combination of other
colours. All other colours are
derived from these 3 hues.

Secondary Colours
These are the colours formed
by mixing two primary colours.
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Tertiary Colours
These are the colours formed
by mixing a primary and a
secondary colour. That's why
the colour is a two-worded
name, such as blue-green,
red-violet, and
yellow-orange.

Analogous
Analogous colours sit next to
one another on the colour
wheel. These colours are in
harmony with one another.
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White, black and gray are
considered to be neutral.

Warm Colours

They are vivid and energetic,
they are visually and
emotionally exciting.

They remind us of

Cold Colours
They give an impression
of calm, and create a
soothing impression.
They remind us of

YELLOW

TERTIARY
@\UE-GREEN
Adyi1¥al
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SECONDARY

\
Complementary ~—<zCOWD
Colours that are opposite
each other on the colour
wheel are considered to be
complementary colours
(example: red and green).

Rectangle (tetradic)

colour scheme colour scheme

When put together, they
appear more vivid than

Split-Complementary

colour scheme colour scheme

Value
Value refers to the relative
lightness or darkness of a
certain area.

A tint describes a colour that
is mixed with white.

Tone
A tone describes a colour that
is mixed with grey.

Shade
A shade describes a colour
that is mixed with black.

Monochromatic

The term monochrome refers
to the use of one colour or
various shades and tints of
one colour in a single form.

The generic meaning of colour
(Western Culture)
RED:
Passion, Love, Fire, Anger, Blood

ORANGE:

Energy, Happiness, Vitality, Stimulation
YELLOW:

Sunshine, Happiness, Hope, Deceit

GREEN:
New Beginnings, Abundance, Nature
BLUE:
Sky, Calm, Responsible, Sadness, Sea
VIOLET:
Creativity, Royalty, Wealth, Ambition
BLACK:
Mystery, Elegance, Evil, Death, Power
GRAY:
Moody, Conservative, Formality
WHITE:
Purity, Cleanliness, Virtue, Innccence
BROWN:

Nature, Wholesomeness, Dependability
TAN OR BEIGE:
Conservative, Piety, Dull
CREAM OR IVORY:

Calm, Elegant, Purity



Balancing act

A lesson on creating balance in your layouts.

Ut repta dolorrum resti ad eaquiae. Conempore, ommoleste natet quatia dolor restiae praecum
cus im harchil latio. Nequi dolupti atenda conse volore, id ullaceatium rernam hil iusam, offi.
cium cuptus doluptam harum fugitati aces aliquat dellend ipiendae volorep rorpore labo. Liquis
cus sequam sintios dolorum illores ectotaquo volor min exernam, nonsequia cum nusaperum
exerciate voluptam, sus id ut quam, quis sandis quis et rem re nosae dit et voluta quodis et quas
cuptatiam quaessit aut que plitem quist ut et volor aut qui destemquos moloriae id ut lac-
cuptincto velitatur sequis ma veligenimusa idel ma pore, sim quiscil mo es assim ent,

Ro et, sere es de perchil lorero officaere, nimporrum iunditatessi in nonsequam sequate delitin-
cium, sinctem hicabo. Fugit vid ut quasit excepeliqui cuptatem ut evenectiore volestrum, adist
re, as nist, quam et alignim porem., Enisit alls et labor sincidia quos ut rernam erferum undi te-
tuscises dis ad quis sin elum volorro reriore id ut que pa volum comnihi liquatl uscimol uptiam
quos doluptate dolor aliqui nonseque pel is delignient,

Nem qui dolum volorem ressit quid mi, sitios estiatiatint fugia natem fugia sentusci voluplet
dolores atusciliti debit, quis dolupti rectiat ut exerum fugn. Um latur sint pariam es sinctor er-
rovita que ad molorep erspeligniet repudan Isitis qui volorib usdam, cusda voluptas aut la quo
et providel et dolorem ut aperiati dolorenimil imus, ommolorum corescl Iscita doluptiundus
aliquis aspidene od ut harls sutem Ipsandit qui to con reped qui aruptiatem aut fugit labo. Nam
nobils derl ut occatioribus sit et fuga. Qui dolupta sin commodi secto comnisq uatem. Um res ut
ad moluptatios sinctur sus.

Otatemperum fugs, Nem faccae mi,
offacilits ullest, vendlamit lane con
cun adis accumquia wlor sl ipwa vo

et,
sinem ium alibus ea que nulparum
aut lat vitatisquo volupta spites

Bad example

Balancing Act.

A short lesson on creating balance in your layouts.

Ut repta dolorrum resti ad eaquiae. Conempore, ommo-
leste natet quatia dolor restiae praecum cus im harchil
latio, Nequi dolupti atenda conse volore, id ullaceatium
remam hil jusam, officium cuptus doluptam harum fu
gitati aces aliquat dellend ipiendae volorep rorpore labo.
Liquis cus sequam sintios dolorum illores ectotaquo volor

min o quia cum ¥ exerciate vo-
luptam, sus id ut quam, quis sandis quis et rem re nosae
dit et voluta quodis et quas cuptatiam quaessit aut que
plitem quist ut et volor aut qui destemquos moloriae id
ut laccuptincto velitatur sequis ma veligenimusa kel ma
pore, sim quiscll mo e assim ent

Ro et, sere es de perchil lorero officaere, nimporrum un-
ditates| in nonsequam sequate delitineium, sinctem hica.
bo. Fugit vid ut quasit excepeliqui cuptatem ut evenections
volestrum, adist re, asnist, quam et alignim porem. Enisit
alis ot kabor sincidia quos ut rernam erferum undi tetusci-
aes dis ad quis sin elum volorro rerfore id
utque pa volum comnihi liquati uscimol
uptiam quos doluptate dolor aliqui non-
seque pel is delignient.

Nem qui delum volorem ressit quid
mi, sitlos estiatiatint fugla natem
fugia sentusci volupiet dolores
atusciliti debit, quis dolupti rec-
tiat ut exerum fuga. Um latur sint
pariam es sinctor errovita que ad
molorep erspeligniet re-

pudan isitis qui volorib usdam, cusda voluptas aut la quo
etp del et dolb ut aperiati dol I imus, om-
molorum coresci iscita doluptiundus aliquis aspidene od
ut haris autem ipsand® qui to con reped qui aruptiatem
aut fugit labo, Nam nobis deri ut occatioribus sit et fuga.
Qui dolupta sin commodi secto comnisq uatem, Um res
ut ad moluptatios sinctur sus

Itemole stotaes entot ut ot occusdant.

Pudandandel idiostis restiossim idelibus volo berumquae
sernam quam nimet ulles aspitam videnim
oloriatiscita doluptiundus aliquis aspidene

od ut haris autem ipsandit qui to con reped

qui aruptiatem aut fugit labundus aliquis as-
pidene od uo

Otatemperums fuga. Nem faccae

enl, officiliti ullest, vendiassit
lame com cus, adis accumqula
volor W ipss vokipta nis ad
mado. Tex ant arvm fugit est, s
quas eicit dolo qui cus.

Good example



COLOR CALCULATOR

[ https://www.sessions.edu/color-calculator/

HEXADECIMAL COLOR CODES

FOR SCREENS FOR PRINT

SFFEBCD
YFFFBOC

indin red

$FFEFDS
SFFF
IFSFFFA

$FFDEAD
F

slae blue

modum slate blue | w7ossee | [

YEBESFA

| toral whte SFFFAFD |

| s bive
| ghost white WFOFSFF
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FILE FORMATS

.
PNG k PSD

WFFFFFF
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SANS SERIF FONT CLASSIFICATIONS

HUMANIST
Humanist sans-serif typefaces show evidence of a human holding a pen. e
They have roots in calligraphy and evoke a feeling of warmth and I a n S

personality. Example: Gill Sans.

TRANSITIONAL

- " , ]
Closely related to the characteristics of transitional serifed typefaces,
these typefaces include a more upright axis and a uniform stroke. e Ve I C a

Example: Helvetica.

GEOMETRIC
Geometric sans-serif typefaces, as their name implies, are based on

geometric forms. In some cases letters, such as the lower case 'o', are I U tU ra

perfect geometric forms. Example: Futura.

http://www.designishistory.com/1450/type-classification/ / https://www.typewolf.com/top-10-humanist-sans-serif-fonts


http://www.designishistory.com/1450/type-classification/
http://en.wikipedia.org/wiki/Gill_Sans
http://en.wikipedia.org/wiki/Futura_%28typeface%29
http://en.wikipedia.org/wiki/Helvetica

SERIF FONT CLASSIFICATIONS

OLD STYLE

The Old Style or Humanist serif typefaces developed in the 15th and
16th centuries and are characterized by a low contrast in stroke weight
and angled serifs. Example: Garamond.

Garamond

TRANSITIONAL

The bridge for the gap between Old Style and Modern serifed typefaces,
Transitional type has a more vertical axis and sharper serifs than
humanist forms. Example: Baskerville.

Baskerwville

MODERN

Modern serifed typefaces developed in the late 18th and early 19th
century and were a radical break from the traditional typography of the
time with high contrast of strokes, straight serifs and a totally vertical
axis. Example: Bodoni.

Bodoni



SERIF FONT CLASSIFICATIONS

EGYPTIAN

Egyptian, or slab-serifed, typefaces have heavy serifs and were used for
decorative purposes and headlines because the heavy serifs impeded O C We

legibility at small point sizes. Example: Rockwell.



BASICS

things like headings, paragraphs, captions, and more.

.
TWO. Prioritize readability. Some fonts can be really tough
\ ” to read. Use these sparingly and only in certain areas, like
EF \’H,J“m\ headings. Ensure important info is always clear.

THREE. Consider contrasting and complementary

\ = ONE. Find the appropriate font for the intended purpose -
y : r ,J' many fonts are specifically designed and thus best suited for

characteristics when choosing fonts for a project. Never

choose two fonts that are too similar or clashing.



COMBINING
fOnt Q il

LORA
72pt. Lowercase italics.




Oswald Font

Open Sans Font

Bevan Font
Oxygen Font

Pacifico Fout

Quicksans Font

Fredoka Font

Raleway Font

GRADUATE FONT

7)1:':1('()11] 8'(-):',;/ Font

Flavors Font

Fresca Font

ChangaOne Font

Alice Font

Anton Font

Damion font

Londrina Solid Font

Fresca Font

Alfa Slab Font

Bitter Font

Audio Font

{ nNe
PN L WL B LW |

Chewy Font

Gudea Font

gieaf @iéa}.. Fnt

Raleway Font

BANGERS FONT

Cuprum Font

PERMANENT MARKER
Metrophobic Font

Lilita Font

Arvo Font

WALTER FONT
Ubuntu Font

Sanereek Font

Goudy Bookletter Font

Allerta Font

Courier New Font

knewave Font

Yanone Kaffeesatz Font

Viga Font

Oxygen Font

esign.com/font-combinations/



IMAGES
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ORIGINAL IMAGES

ARE ALWAYS BEST

But when original images are not possible, there are many
free stock photo sites where you can download high-
quality photos that are licensed for use in any of your
projects.

Some of these sites require you to cite your source in your
final project, so be sure to read the fine print to be sure
that your use of the image is within the rights permitted by
the source.

WHATEVER YOU DO

Regardless of whether you choose to use original or stock
images, though, know that you must have explicit rights to
the photos you choose to use. This means that saving
images from a Google image search doesn’t mean that
they're permitted for public use. Look for the words

“Creative Commons License.”



RECOMMENDED TOOLS

‘ ai.

CANVA - DESIGN PROGRAM PEXELS - STOCK PHOTOS GOOGLE FONTS - FONTS TOURBOX - EDITING CONTROLLER
Canva is a free program used to Millions of high quality free stock Google Fonts is a library of 1,430 Tourbox is a physical console that
create graphics of all types, with photos and videos you can open source font families and APIs helps streamline your workflow by

lots of added helpful features. download and use anywhere. for convenient use making shortcuts accessible.

www.canva.com www.pexels.com www.fonts.google.com www.tourboxtech.com



CONNECT

Lauren Lacson, M.A.
Director, SCC Communication &
Media Production

B4 llacson@sccsda.org

. 818.546.8461




